Here you go...I'll be focusing test questions on the highlighted terms below. Study hard!!!

Chapter 1-The Revolution is just beginning
e-commerce
e-business
information asymmetry
market place
ubiquity
marketspace
reach
universal standards
richness
interactivity
information density
personalization
customization
web 2.0
business-to-consumer(B2C) e-commerce
Business-to-Business(B2B) e-commerce
Consumer-to-Consumer(C2C) e-commerce
Peer-toPeer(P2P) e-commerce
m-commerce
internet
world wide web (the web)
disintermediation
friction-free commerce
first mover
network effect

Chapter 2- E-Commerce business models and Concepts

Business model                                                                           
Business plan
e-commerce business model
value proposition
revenue models
advertising revenue model
transaction fee revenue model
sales revenue model
affiliate revenue model
market opportunity
marketspace
competitive environment
competitive advantage 
asymmetry
first mover advantage
complimentary resources
unfair competitive advantage
perfect market
leverage
market strategy
organizational development 
management team
portal
e-tailer
barriers to entry
intellectual property
content provider
transaction brocker
market creator
service provider
community provider
e-distributor
e-precurement firm
B2B service provider
Application service provider(ASP)
Scale economies
Exchange 
Industry consortia
Private industrial network
Industry structure
Industry structural analysis
Value chain
Firm value chain
Value web
Business strategy
Profit
Differentiation
Commoditization

Chapter 3-The internet and world wide web: E-commerce Infrastructure
Internet
World wide web
Packet switching 
Packet
Router
Routing algorithm
Protocol
Transmission control protocol/Internet protocol(TCP/IP)
Network Interface Layer
Internet layer
Transport layer 
Application layer
Internet address
Domain name
Domain name system(DNS)
Uniform resoures locator(URL)
Client/server computing
Client 
Server
Cloud computing
HyperText transfer protocol(HTTP)
Simple mail transfer protocol (SMTP)
Post office protocol 3(POP3)
Internet message access protocol(IMAP)
File Transfer Protocol (FTP)
Telnet
Secure Sockets Layer(SSL)
Ping
Tracert
Pathping 
Network Technology Substrate layer
Transport Services ad representation standards layers
Application layer
Middleware services layer
Network services provider(SN)
Backbone
Bandwidth
Redundancy 
Internet exchange point (IXP)
Campus area network(CAN)
Internet services provider (ISP)
Narrowband
Broadband
Digital subscriber line (DSL)
Cable Modem
T1
T3
Intranet
Extranet
Latency
Internet2®
GigaPoP
Fibre-optic cable
Photonics
Second generation(2G) cellular networks
2.5G network
GPRS(General Packet Radio Services)
Third Generation (3G) cellular network
GSM(Global system for mobile communications)
CDMA (Code Division Multiple Access)
Wi-Fi (Wireless Fidelity)
Bluetooth
ZigBee
IP Multicasting
Diffserv (differentiated quality of services)
Mosaic
Universal computing
Netscape navigator
Internet explorer
Hypertext
HyperText Markup Language(HTML)
eXtensible Markup Language(XML)
Web server software
Database server
Ad server
Mail server
Video server
Web client
Electronic mail(e-mail)
Attachment 
Instant messaging 
Search engine
Intelligent agent
Online forum
Online chat
Streaming media
Cookie
Weblog(blog)
Really simple syndication(RSS)
Podcast
Wiki
IP telephony
Voice over internet protocol(VoIP)
IPTV

Chapter 4 - Building an E-commerce Web Site
System Development Life Cycle(SDLC)
Business Objective
System Functionalities
Information Requirements
System Design specification
Logical design
Physical design
Outsourcing
Co-location
Unit testing
System testing
Acceptance testing
Benchmarking
System architecture
Two-tier architecture
Multi-tier architecture
Site management tools
Dynamic page generation
Web content management system ( WCMS, WebCMS)
Web application server
E-commerce merchant server software
Online catalog
Shopping cart
Merchant server software package(e-commerce server suite)
Hardware platform
Stateless
I/O intensive
User profile
CPU-intensive
Scalability
Horizontal scaling
Vertical scaling
Widget
CGI(Common gateway interface)
Active server pages(ASP)
JAVA
Java server pages
JavaScript
AcitveX
VBScript
ColdFusion
Public policy
Accessibility
Accessibility rules


Chapter 5- Online Security and payment systems
Integrity
Nonrepudiation
Authenticity
Confidentiality
Privacy
Availability
Malicious code(malware)
Virus
Worm
Trojan horse
Bot
Botnet
Browser parasite
Spyware
Phishing
Hacker
Cracker
Cybervandalism
White hats
Black hats
Grey hats
Spoofs
Denial of services (DoS) attacks
Distributed denial of service (DDoS) attacks
Sniffer
Encryption
Cipher text
Key(cipher)
Substitution cipher
Transport cipher
Systematic key encryption(secret key encryption)
Data encryption standard(DES)
Advance encryption standard (AES)
Public key cryptography
Harsh function
Digital signature (e-signature)
Digital envelop
Digital certificate
Certificate authority
Public key infrastructure (PKI)
Pretty good privacy (PGP)
Secure negotiated session
Session key
Secure HyperText Transfer protocol (S-HTTP)
Virtual private network (VPN)
Point to point tunneling protocol (PPTP)
Firewall
Proxy server(proxy)
Risk assessment
Security policy
Implementation plan
Security organization 
Access controls
Authentication procedures
Biometrics
Authorization policies
Authorization management system
Security audit
Cash
Float
Checking transfer 
Credit card
Credit card association
Issuing bamk
Process center (clearinghouse)
Stored value payment system
Debit card
Accumulating balance payment system
Merchant account
Digital accumulating balance payment system
Digital checking payment system
Electronic billing presentment and billing (EBPP) system

Chapter 6 – 
E-commerce marketing concepts
Consumer behavior 
Culture
Subculture
Direct reference groups
Indirect reference groups
Opinion leaders(viral influencers)
Lifestyle group
Psychological profile
Psychographic research
Clickstream behavior
Marketing
Internet marketing
Feature set
Commodity
Core product
Actual product
Augmented product
Brand
Branding
Closed loop marketing
Brand strategy
Brand equity
Law of one price
Price dispersion
Library effect
Transaction log
Registration forms
Shopping cart database
Database
Database management system(DBMS)
Relation databases
Data warehouse
Data mining
Customer profile
Query driven data mining
Modeling-driven data mining
Rule-based data mining
Collaborative filtering
Customer relationship management (CRM) system
Permission marketing
Affiliate marketing
Viral marketing
Customization 
Customer co-production
Transitive content
Frequently asked question(FAQs)
Real-time customer service chat systems
Automated response system
Pricing
Demand curve
Price discrimination
Versioning
Bundling
Channel
Channel conflict

























