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The area of interest chosen for this assignment could be called online musical instrument retailers.  To clarify, the detailed prospectus sketch is for an online retailer that does not have any retail stores.  Therefore, some things not included in the sketch that would be if the site had retail store locations include a “Store Locator” search function, and other special “in-store” events or sales.  


The websites included in the initial evaluation were:  SamAsh.com, GuitarCenter.com, MusiciansFriend.com, Zzounds.com, and WorldMusicSupply.com.  Out of these five sites, the best items and locations of those items were noted, as well as the overall feel and color schemes of each site, to find an optimal layout.  


The goal of designing an optimal site in this area of focus is making a comprehensive site that offers efficient navigation, avoids chaos and clutter, and keeps a simplistic feel while still maintaining a high level of “stickiness” for the viewer.  


All of the sites evaluated had a very busy and chaotic design, which was the first issue that needed to be addressed.  The problem with just eliminating the chaos by eliminating elements that appear on the page is, since the sites are so comprehensive in their product offerings, many of the elements need a spot on the home page.   SamAsh.com has a home page which keeps the design simple, but also loses some key elements in doing so.  This makes the viewer have to click around longer to find what they want or resort to using the search bar to find a particular product.


When designing the prospectus I modeled the simplicity idea from SamAsh.com while using some key elements from other sites.  There are some standard features at the top-right portion of the page including:  View Cart, My Account, Wish List, Help, and the Phone Number.  The color scheme is a conservative 2-color scheme (white and grey) with another color to accent (red), which is a typical method used by other sites as well as a recommendation by the course textbook.  The site must contain a list of the categories of instruments for the user to browse.  To minimize chaos and clutter I used a tabular layout to list the main categories horizontally, with an added feature that lets the viewer hover the mouse over a category to reveal the major subcategories.  Under the tabs there is a search bar to search for a product.   In the center, under the tabs, is a separate Browse Brands tab that when the pointer hovers over displays a list of major bands and the ability to click and see a full list.  Along the right side, under the tabs, there is a place to login to the member portion of the site.  Under that is a section that shows “Top Sellers” that has products with a small thumbnail picture, that when the viewer hovers the pointer over it, the photo will enlarge.  Further down the right side are services that the site provides, such as Online Guitar Lessons, Satisfaction Guarantee, and Membership Club Credit Cards.   Moving to the right side is a list of common resources including a link to a Site Map.  In the center, there are three sections, New Items, Special Sales, and Closeout Items, used to grab attention.  Finally, at the bottom of the page the viewer will find Contact Us, FAQ, Track Order, and a link to use a catalog number to place a quick order – Catalog Express.  The idea of hovering over certain areas of the page to bring them to light will minimize chaos and clutter as well as providing a stickiness factor that no other site will have.   

